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Abstract: Commodification of Traditional Knowledge (TK) has been posited as a possible, although
contested, alternative for the conservation of indigenous resources. Here we examine the case of the
Chinese Naxi minority, with particular reference to the practice of sacred “Dongba” papermaking.
The commodification of TK is a complex process with many pitfalls and trade-offs between the
environment, economy, and social empowerment. In the process of commodification, consumers
have arisen as an important force in environmental politics. To date, little is known about the way
domestic tourists, the main consumer base of indigenous products, perceive Dongba paper. In this
context, we examined their knowledge of Naxi culture, their willingness to pay for sustainably
produced paper, and their perceptions of the product’s authenticity. This socio-economic study is
based on a survey (n = 415) in rural Southwest China. We found a significant potential to market
Dongba paper as a sustainable indigenous product. Although knowledge about Naxi culture was
circumscribed (3% could identify the plant used for papermaking), the majority of respondents (55%)
was willing to pay for TK protection. Respondents also preferred third-party labelling. We posit
that TK products could be seen as credence goods, necessitating certification to ensure product
authenticity and establish consumer trust. Markedly, the survey also found that attitudes as to who
should provide third-party assurance are contradictory. The Chinese government was preferred as
the strongest assurance of genuineness, but paradoxically, commanded the least trust in its ability to
manage and fund the conservation of TK.

Keywords: indigenous knowledge; forest products; China; Naxi minority; native and aboriginal
peoples; certification; commodification; ethnic tourism

1. Introduction

Traditional Knowledge (hereafter: TK) is widely recognized as a resource for sustainable
development [1] and sustained natural resource management [2]. Globally the integration in
decision-making and promotion of TK and the customary laws by which it is governed are encouraged
and even mandated by many (inter)national agreements and policy instruments [3]. It is also
generally agreed that the benefits derived from TK should be shared fairly and equitably with the
knowledge holders [4]. Yet, TK is almost universally seen as under threat and disappearing, as the
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rural communities that represent and practice it are vanishing under the pressure of processes of
globalization, urbanization, and industrialization.

China is no exception to this [5], and numerous studies have documented how ethnic communities
are drawn into complex, multi-layered, and at times, downright, paradoxical processes of development
that may well mean their end [6-8]. While the integration of traditional lifestyles and livelihoods
into global markets and processes of development is not without peril [9], the commodification
of TK has been proposed as a possible means of protecting TK [5,10]. For the sake of precision,
the term commodification [11], rather than commoditization is used. The latter implies the replacement
(or supplementation) of TK’s social value amongst knowledge holders by a value recognized by the
market, whereas “commodification” specifically focuses on “the way that goods that used to be
distinguishable in terms of attributes end up becoming mere commodities in the eyes of the market or
consumers” [12].

In China, there are 56 recognized ethnic groups, ranging from Tibetans and Uyghurs to Mongols
and Manchus (and including the largest group of Han-Chinese). The densely forested, mountainous
southwest of China is inhabited by a variety of smaller ethnic groups, of which the Naxi (also known
as Nakhi in Wades-Giles spelling) is one. They inhabit the foothills of the Himalayas in the northwest
of Yunnan Province, and the southwest of Sichuan Province, whereas an important concentration is
found in what was formerly known as the Lijiang Naxi Autonomous Prefecture (present Lijiang City).
It is estimated there are approximately 308,000 Naxi living in China [13]. For the Naxi, the surrounding
forests and mountains have great eco-cultural and spiritual significance, recorded as early as the late
1930s [14] and continuing to date [15].

The Naxi customarily used the inner bark of Wikstroemia delavayi (in Chinese: lancangyaohua) to
produce paper for documenting so-called “Dongba” sacred scriptures. The term is derived from the
eponymous Dongba shaman priests (or Bon priests), who used an ancient system of pictographic
glyphs to record religious scripts (Figure 1). Due to its low lignin content (approximately 10%) and
thin fibers, the bark of this tree makes high-quality paper, whereas its chemical constituents are said to
possess anti-microbial properties [16], not unimportant in a humid and warm environment as Lijiang.
Traditional Dongba papermaking was on the verge of extinction as a result of China’s developmental
policies and the various revolutionary campaigns during the 1950s until the late 1970s.

Figure 1. Dongba script on customarily made paper. Source: Courtesy of the Harvard-Yenching library.

In the wake of the reforms since 1978, the central and local governments pushed “ethnic” and
“eco”-tourism as a means to develop the indigenous areas [17]. On the one hand, the commodified
display of local indigenous cultures has led to an economic boost coupled to a marked revival of
Dongba papermaking. On the other hand, however, it has brought increasing pressure on the Naxi’s
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forests leading to calls to strengthen customary, communal forestry, while looking for commercially
viable alternatives for Dongba papermaking.

As Yang et al. [15] duly noted: “The decrease and dwarfing of W. delavayi populations due
to commercial exploitation highlights the need to implement community management practices in
forestry schemes.” This observation may be particularly relevant against the backdrop of studies
that suggest a failure of state afforestation campaigns while these, simultaneously, appear to have
weakened customary forest practices [18,19]. Furthermore, it has been reported that Dongba
papermaking is losing its link to spiritual praxis and increasingly needs to compete with “false Dongba”
papermaking based on industrial processes and alternative fibers [15]. Within this paradoxical,
fractured development, indigenous communities try to give new meaning to their identity [20] while
reinvigorating customary agro-forestry. These involve a three-year rotation in the harvesting of
W. delavayi, its use as an alternative, organic form of pest-control, and the maintenance of home
gardens for ethno-medical practices [21].

What today is largely under-researched are the perceptions of the largest consumer group of
Dongba paper: domestic tourists. Over the past decades, consumers have emerged as critical actors in
environmental politics. Often supported by (trans)national nongovernmental organizations (NGOs),
consumers may engage in collective action to boycott polluters, strengthen global standards on social,
economic and environmental rights, and exert pressure on transnational companies to protect rural
smallholders and resource-poor peasants [22,23]. In this context, we conducted a socio-economic study
on consumers’ views on TK products. More in particular, we examined the questions: Would Chinese
consumers be willing to pay a higher price for “authentic” and more sustainably produced Dongba
paper? And if so, how much? Is there a (cor)relation between consumers” awareness of traditional
knowledge and the willingness to pay? And what agency is perceived as best positioned to guarantee
the authenticity and quality of indigenously produced goods?

Apart from the introduction and conclusion, the paper is divided into three sections. In the
following section, we will review the options of TK as a specific feature to market products,
with particular reference to the literature on “credence goods.” The subsequent section describes
the methodology, as well as the logic and design of the survey questions. The final section presents the
research findings of the survey, structured along the research questions above.

2. Commodified Traditional Knowledge and Credence Goods

Worldwide there is, by and large, a consensus that the protection of TK is a meaningful way
to preserve indigenous resources while empowering the native communities depending on them.
The notion of TK is acknowledged and included in multilateral agreements, such as the Convention
on Biological Diversity [24] (article 8j), the Nagoya Protocol [4] (Preamble 20-25, article 5bis) and
the International Treaty on Plant Genetic Resources for Food and Agriculture [25] (Article 9.2).
Yet, the manner through which TK could be best protected, and with what effects on indigenous
communities and their resources is much less clear and, in fact, contested. Even the question of what
exactly constitutes such knowledge is a matter of debate in and of itself. Possible interpretations
range from the bricolage or local means of getting by that the state, intentionally or not, fails to, see as
valuable [26], to claims about “inimitable methodologies” [27]. Here we adhere to its definition as the
“intellectual and intangible cultural heritage, practices and knowledge systems of ( ... ) indigenous
and local communities” [28].

From a regulatory point of view, co-management by pooling traditional and scientific knowledge
and institutions has been proposed for its protection. However, others have documented the pitfalls
in this regard, including adverse effects on indigenous communities [29], the unequal position of
TK vis-a-vis scientific knowledge [30], and even, their incompatibility [31,32]. Another bone of
scholarly contention consists of the question whether TK can and should be commodified, i.e., branded
and marketed as a commercial product [33], a question often, although not necessarily, tied to
the pharmaceutic industry or tourism [34]. In this regard, studies have identified the negative
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environmental impacts that the commodification of TK may entail [35,36], ethical dilemmas [37,38],
and issues of power and representation [39]. Against this backdrop, critical questions that need to be
considered include, but are not limited to, the beneficiaries of TK application (e.g., local communities,
corporations, government, research institutions); the right of access to TK; and the constraints of its
commercialized use [40].

Tang has argued that the perceived decline of TK should at least partially be attributed to market
influence which changes subsistence patterns [5]. We agree with Lizarralde’s suggestion that raising
demand for market goods is shifting production patterns towards cash crops and reducing reliance
on traditional livelihood patterns [41]. At the same time, TK in China (and other countries) may
have a significant marketable potential in a niche-market, as well as against a wider background
of Chinese consumers’ shifting perceptions on the risks and disadvantages of intensive, high-tech,
and industrialized production of rural produce and food [42]. Chinese traditional products fail to
compete in the market much in the vein of Industrial Revolution artisans in Europe [43], as production
costs are higher than industrialized and often state-supported competitors. Yet, their main selling
point could be its TK component, providing possibly new opportunities to support and maintain
traditional livelihoods.

A TK-derived product, when sold on the market, has to compete with any other substitute good.
Assuming that a potential buyer would rather purchase a TK-derived product, regardless of the
motivation for such a purchase, and that the buyer would be willing to pay extra for such a product,
this preference would result in a price premium benefitting the vendors and producers of TK-derived
products [44]. A range of reasons could create a consumer preference for TK-related products, such as
the desire to support the protection and continuation of TK and the knowledge holders, but also a less
altruistic desire to consume a perceived “authentic” [39,45] product could play a role in consumer
demand [46]. A range of reasons could create a consumer preference for TK-related products, such as
the desire to support the protection and continuation of TK and the knowledge holders, but also a less
altruistic desire to consume an authentic product could play a role in consumer demand [46].

It needs to be noted that the authenticity of indigenous products is the perceived result of
an interplay between different stakeholders involved in the production and reproduction of TK.
Differently stated, in a rapidly changing context where Naxi culture and practices are being redefined,
the perception of Dongba paper as authentic is the result of an ethno-political game, rather than an
objectifiable feature in itself. It is what has also been described as the “politics of authenticity” [45].

Regardless of the motivations for the preference for TK-derived products, a consumer who is
not part to the traditional consumption pattern of the product is unlikely to be able to determine the
extent to which the product is TK-derived. In this aspect, TK-derived products could benefit from
a third-party assurance of authenticity and value, quite similar to organic and sustainable agricultural
products. Consumers of TK derived-products may tend to perceive these as endowed with specific
intrinsic features (i.e., quality, sustainability, and/or safety). In fact, a consumer’s choice in favour of
TK is likely made by comparing a bundle of (detectable and undetectable) characteristics of the good.
This type of good has been theoretically conceptualized as having “credence” characteristics, a notion
developed by Nelson [47], and Darby and Karni [48]. In other words, the production information is
asymmetric, and consumers may be unable to detect the presence of certain properties unless they are
informed so [49].

In present-day China, the legal and marketing tools that relate to TK-derived and related products
include trademarks [50,51], designated geographical origin labelling [52,53], and Immaterial Cultural
Heritage labelling [54,55]. All three methods intend to raise consumers” awareness of the products’
local and traditional qualities and thus, simultaneously, aim to increase the potential market price
of the products. However, none of the existing approaches explicitly guarantee that a traditional
production process has been applied and neither is such a traditional process explicitly required of
the producer.
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To address the authenticity issue of TK-derived products, the marketing models of other credence
goods, such as organic products, “fair-trade” foods, and environmentally harmless household supplies
could be used as potential models. These products employ third-party assurance to communicate
the qualities desired by the consumer, while at the same time attempting to influence consumer
and industry behaviour [56]. Both public, private and non-governmental institutions can provide
third-party assurance through quality standards or certification and labelling schemes [57].

Several questions and challenges arise out of the proposed understanding of TK-derived products.
First of all, the prospects for the commodification of TK-derived products depend on consumer
preference for such products and their willingness to pay a price premium for a product that is directly
TK-derived rather than a look-alike substitute. Secondly, consumers who choose TK-derived products
with the conservation of indigenous communities and the customary use of natural resources in mind,
have to feel confident that the price of the product will benefit the cause. This includes trust in the
efficiency of conservation methods and trust in the integrity and capacity of the third party assurance
provider with regards to delivery of the earned price premium to the intended conservation goal.

3. Methodology

3.1. Case Study

The city of Lijiang in Southwestern China is a major Chinese tourist destination. It was officially
opened for tourism in 1985 in which year it attracted 400 foreign tourists [58]. In 1997, the city was
listed as a UNESCO World Heritage Site. By 2011, Lijiang attracted 11.8 million tourists—of which
well over 90% from China—who spent a total of 15.2 billion yuan [59]. In addition to spectacular
natural scenery, Lijiang is also home of one of the 56 officially recognized ethnic groups—the Naxi,
and “ethnic exoticism” and eco-cultural specialties are integral to tourist consumption [60].

As described in the introduction, the Naxi’s sacred texts are written by Dongba shaman priests in
a pictographic script on traditionally handmade paper. Ancient Dongba scrolls were enlisted into the
UNESCO Memory of the World Register in 2003 [61]. Dongba priests generally consider only scripts
transcribed onto customary, handmade paper to be holy text, losing spiritual authenticity if written on
other kinds of paper (He Zhiben, Chief Dongba, Baishuitai, oral communication, 29 February 2012).
Yet, handmade Dongba paper is not only a valued historical relict and cultural heritage, but it is also
a handicraft that can be sold by the locals and easily brought home by tourists.

In the Lijiang area, besides some interest in Naxi garments (highly priced, voluminous, and of
little practical use to tourists), Dongba paper is the only major souvenir. The price is comparably low,
whereas there is a wide range of different products: note books, maps, book marks, and postcards
are practically usable items and gifts [62]. It needs noting that Naxi cuisine, music, architecture,
and dance are not easily transferable (only items that are consumed locally are generally perceived
as having ethnic flavour, while Naxi style Lijiang restaurants have not been very successful in urban
centres around China). Other tourism services and products in Lijiang are similar to other tourism
hotspots around China and have limited competitive force. In early 2014, there was one chain of four
shops in Lijiang specializing in Dongba paper, which indicates the role that Dongba paper plays as
a tourism product.

The Dongba Paper is made of the inner bark of Wikstroemia delavayi Lecomte (Thymelaeaceae),
and sometimes Wikstroemiali chiangensis W.W. Sm [15]. One kg of sun-dried inner bark of W. delavayi
(at least 200 twigs) can produce only ten pages of Dongba Paper, size 25 cm by 60 cm [63]. Dongba
papermaking is believed to have been influenced by traditional Tibetan papermaking [64,65] and
consists of a labour-intensive 11-step production process: (1) Collecting W. delavayi branches; (2) Peeling;
(3) Drying the raw materials; (4) Soaking the materials; (5) Washing; (6) Boiling; (7) Re-washing;
(8) Pounding; (9) Forming the pulp; (10) Dredging the pulp to make paper, and (11) Smoothening the
paper [16].
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Several factors limit the potential for commercial development and commodification of Dongba
paper: Source materials for Dongba paper are scarce and costly; production is located relatively far
from the sales points; the product appears simplistic, while production is complicated, time-consuming,
and requires the presence of a Dongba priest [63]. Entrepreneurs have in the past applied for patents
based on traditional Dongba papermaking practices (6 patents, all void) [63]. One patent was
awarded [65], and the patent certificate was displayed in the designated shop as a confirmation
of the vendor’s legitimacy. Yet, on 4 July 2007, a group of paper producers petitioned the Patent
Re-examination Board of the State Intellectual Property Office to void this patent. On 12 May
2008, the patent was declared invalid [66]. This legal action led to the founding of Legal Aid for
Traditional Knowledge and Arts (LATKA), an arts and traditional knowledge legal aid organization
registered under the Wu Zuoren International Foundation of Fine Arts, and, in the interest of disclosure,
a supporter of this research.

Besides a limited circle of local practitioners who can evaluate Dongba paper based on experience,
expertise and personal connections, paper sold to tourists on the market is essentially a credence good.
The controversial attempts at patenting the production processes underline the importance of credence
and authenticity. Dongba paper has already evolved into a brand in itself and is in high demand.
However, the commodification has been fraught with difficulties, and there appears no mechanism
for channeling the benefits of consumer interest in Dongba paper directly into the conservation of the
traditional practices of Dongba papermaking and the natural resources that underpin it.

3.2. Survey Design

We surveyed tourists who visited the city of Lijiang around the traditional Spring Festival
(Chinese New Lunar Year) and explored their views on the significance of TK components to the
touristic products they consume. In addition, they were asked about their opinions on how the benefits
from such product sales should be shared, as well as about their preferences for the institutional
arrangements to guarantee the genuine nature of TK components, and the achievement of conservation
objectives related to the product’s source materials.

To assess the views held by tourists visiting Lijlang—by far the most significant consumer
group for Dongba paper—we designed a close-ended questionnaire that probed interviewees’ stances
on questions of cultural and biological diversity conservation and the sharing of the benefits from
TK-derived products. The survey was carried out by four specially trained undergraduate students.
Most of the surveys were completed at the storefront of a paper shop nearby the Great Waterwheel,
one of Lijiang’s major tourist attractions. This form of purposive sampling, albeit not necessarily
statistically representative, provides baseline insights into the views held by a major (and in the near
future, potentially expanding) consumer base [67]. The majority of the downtown respondents were
either independent travellers, or strolling away from their travel group during free time. An additional
estimated 10% of the surveys were distributed to tourists on buses. To protect the rights and interests
of the respondents, the survey did not record or store personal data. Moreover, no interview or survey
was carried out without prior informed consent from the respondent.

To ease interviewees into the process of answering, we started off with a general question asking
them to evaluate the beauty of Lijiang. In addition to basic personal information, such as age and
gender, we, directly and indirectly, enquired about factors that allowed us to deduce interviewees’
social standing (employment status) and income level (i.e., cost of lodging in Lijiang). We also asked
questions that can be useful in evaluating prior knowledge about the cultural and biological diversity
in the region. The three questions regarding cultural knowledge were designed to be progressively
more difficult.

The core of the questionnaire consisted of questions regarding respondents’ views on the
importance of TK preservation and preferences for methods of preservation. Finally, the respondents
were asked to allocate hypothetical funding of 100,000 RMB for various TK preservation stakeholders.
This number was chosen based on specific psycho-cultural considerations in the Chinese context.
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In Chinese, numbers are ordered by the tens of thousands (wan in Mandarin) thus 100,000 (circa
16,000 USD at that time; 1 USD = 6.29 RMB) is an easy number to handle as it is expressed as ten
wan. 100,000 RMB is a considerable amount beyond the average Chinese white-collar worker’s annual
income, but well below the cost of significant consumer investment, such as housing. Therefore,
100,000 RMB fits this exercise well as it is easily understood and constitutes significant spending, but
at the same time is not beyond the life experience and therefore comprehensible by the respondents.
Discrete choice designs are widely used in a variety of social research areas [68]. A discrete
choice experiment elicits participants” preferences and priorities within a set of mutually exclusive
hypothetical alternatives [69].

The willingness to pay (hereafter: WIP) is defined as the maximum amount an individual is
willing to sacrifice to procure a TK good. The inclination to purchase a product, particularly the
differences in WTP for incremental differences in products has been widely used in marketing as well
as to analyze public good provision [70]. The use of the approach to analyze sensitive ethical decisions,
such as the provision of medical services, has attracted certain controversy [71]. However, the method
remains useful since it can simulate hypothetical choice making in situations where such choices
are not actually made via market or legal regulation, and when carefully designed and employed,
can avoid pitfalls in reliability, validity, and ethics of application [72].

The interviewees could choose to fill the questionnaire themselves or have a surveyor fill it in after
reading out the questions. Surveys were available in standard Mandarin simplified characters, and the
volunteers administering it were Chinese. The results were analyzed in three sections. First, in addition
to a basic socioeconomic description of the sample, the respondents” answers were tabulated and
analyzed for major trends. Then, the hypothetical fund’s allocation exercise was analyzed using
univariate descriptive statistics [67]. Various indicators except for the hypothetical fund’s allocation
exercise data were correlated as the last step. Additionally, several proxy variables were designed
based on respondents” answers, and those were included in the correlation.

For each knowledge question, a dummy “yes” or “no” variable was designed (“corr_3”, “corr_4",”
corr_5” for questions three, four, and five, respectively, with the value one for correct answers and
zero for wrong answers). Each respondent’s overall knowledge was calculated on a three-out-of-three
basis and then expressed as percent (“score” variable) [67]. Respondents who expressed a preference
for TK preservation by supporting a price increase for TK-derived paper with original material use or
TK preservation using substitute plant materials were assigned the value of one for dummy variable
“support”. Those who expressed interest in paying a price premium for TK-derived paper were
assigned a value of one dummy variable “wilpay”. Respondents who indicated willingness to pay
extra for TK derived products (by choosing to pay a price premium for TK-derived Dongba paper)
were assigned the value of one for dummy “wilpay2”, while those who indicated willingness to pay
the highest premium of ten RMB (a 50% price increase) were assigned value one for dummy “wilpaym”
(meaning, “will pay maximum”).

Females were assigned value one and males two for the sex variable. People were divided into
age groups according to the decade of birth, with those born before 1970 assigned the value of one and
those after 1990 the value of four. Education attainment was represented with value one for elementary
school or less up to five for graduate degree holders. Vocation was not included in the correlation
analysis, but citizenship was reduced to a dummy variable with the value one for China and zero for
other countries.

4. Survey Findings

4.1. Sample Description

Four hundred and fifty-five respondents completed the survey between 21 January and
22 February 2013; of those 415 provided full information and were included in the analysis. Of the
respondents that fully completed the questionnaire, 51% (211) were male, and 49% (204) were female.
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26% (109) were born on or after 1990 (23 years old or younger), 51% (210) between 1980 and 1989
(between 23 and 33 years old), 14% (60) between 1970 and 1979 (between 33 and 43 years old), and 9%
(36) before 1970 (43 and older). 7% (28) of the respondents had received only primary education, 22%
(93) had attended high school, 28% (115) received vocational training, 40% (164) held an undergraduate
degree, and 4% (15) a graduate degree. Students constituted the largest employment group at 25%
(102), followed by self-employed 18% (73), non-profit 17% (72), and private enterprise employees 15%
(62). The age, gender, and education distribution of domestic tourists fits the overall profile of Lijiang’s
tourist demography as reported by Su in mid-2000, while employment distribution does not [73].
Differences in employment classification are the most likely sources of divergence of employment
type distribution. While we do not claim that the survey covers a fully representative sample of
tourists (and bias might also have been introduced through the purposive, rather than randomized
sampling), the sample size would be statistically representative at a confidence level of 95 percent and
a confidence interval of 5.

4.2. Limited Knowledge of Local Conditions

To assess whether pre-existing knowledge of local culture leads to higher support for TK
preservation and willingness to pay, we asked three questions of increasing difficulty about the
local culture and traditional paper. Overall, 55% (690) of the responses were correct. As can be seen in
Figure 2, while 84% (351) of the respondents knew the name of the locally predominant ethnic group,
and 78% (326) knew the name for their religion, only 3% (13) could identify the plant (Wikstroemia or
lancangyaohua) traditionally used for Dongba papermaking. Of the thirteen who responded correctly
to the most difficult question, three missed the previous question, which indicates that they might
have guessed the answers. Overall, the visitors’ cultural knowledge should be viewed as fairly
circumscribed. While 70% (292) were able to get two out of three questions right, 18% (76) got only
one and 9% (37) got none of the questions rights. Of the 415 respondents, 10 answered all questions
correctly, 292 got two right, and 76 knew the right answer to one question. Thirty-seven did not know
the answer to any question.

100%
80%
60%
40%
20%

0% —

Figure 2. Percentage of correct answers to questions on local culture and papermaking. (Note: 1 = What
is the name of the locally predominant ethnic group? 2 = What is the name of this group’s religion?
3 = What is the plant (official or Chinese name) traditionally used for Dongba papermaking? Source:
This survey).

4.3. High Support for TK Preservation, Relatively High WTP

The majority of the respondents expressed support for the preservation of TK-related
papermaking. 55% (229) supported a price increase for TK-derived paper with original material
use, with the price premium going to the plant resource preservation, while 12% (49) preferred TK
preservation using substitute plant materials. 19% (77) of the respondents did not mind a complete
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replacement of traditional paper with industrial products, but 14% (60) did not hold any opinion on
this question.

When asked how much they would be willing to pay for a 20 RMB worth of TK-derived Dongba
paper, 49% (204) claimed to be willing to pay a premium; among those 14% (57) chose the provided
option to pay ten RMB extra, and 35% (147) said they would be willing to take the cheaper option of
paying extra five RMB. Another 20% (82) did not have an opinion, 19% (77) respondents refused to
pay a premium, and 13% (58) indicated that they would not be interested in purchasing such paper.

As Figure 3 demonstrates, when asked how they would prefer to have the fact that a product is
TK-derived communicated to the consumers, 50% (207) of the respondents indicated that they would
prefer to have a government-approved label for such products. 29% (119) would prefer to see a label
provided by an international institution, and 10% (40) would prefer a non-governmental organization
to take on the third party labelling. This was admittedly a leading question as an option for not
labelling the product was not provided and would have to be suggested by the respondent themselves.
Regardless, only one respondent brought up a fourth alternative, suggesting that labelling should be
provided by a “government-approved civil institution”. The remaining 12%, (48) respondents who
selected the answer “other” did not make suggestions for an alternative, possibly equaling “other”
with the “I don’t know” option, which was not selected by any of the respondents who completed
the questionnaire.

250

50%,207

200

—
%3
(=]

29%., 119

—
(=3
o

Number of respondents

50

a. "Benefit sharing" logo on b. "Benefit sharing” logo on c. "Benefit sharing" logo on d. Other
the product provided by the the product provided by a the product provided by an
govemment non-governmental international institution
organisation

Figure 3. Respondents’ preference for third-party assurance. (Source: This survey).

4.4. Government Least Preferred to Manage TK Funds

Finally, the respondents were asked to allocate a hypothetical funding of 100,000 RMB between
a range of potential stakeholders. They also had the option to allocate part or even all of the funding to
a category “I don’t know” as well as a write-in option under “other”. Only the answers of those who
could do the math correctly and split the 100,000 between their choices and still have a sum of 100,000
were used for the following analysis. Thus 24 respondents had to be dropped due to incorrect math.
Failure to add up to ten was distributed among all education levels, although medium educational
attainment was slightly lower among those with incorrect calculations in comparison to the rest of
the participants (f-test p = 0.003). 101 individuals indicated that they did not know how to allocate
the monies and were excluded from further analysis. The probability of the allocations between the
categories having been distributed at random was less than 0.0001 (ANOVA F = 181).
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As can be seen in Table 1, few respondents showed a strong preference for dedicating all of
the hypothetical funds to only one stakeholder. Of those, nine (3.10% of all participants that were
included in the analysis) preferred to channel all the funds to farmers directly, and the same number
would turn everything over to civic organizations for the purposes of preserving TK. 2.07% (6) chose
government as the receiver of the largesse, and 0.34% (1) would pass the coffers to a Dongba paper
makers cooperative. Inversely, only 6.90% (20) of the respondents did not allocate any funds directly to
the farmers. 11.38% (33) of respondents would not allocate any funding to a papermaking cooperative,
and 8.97% (26) would not contribute funds to civic organizations. Of the four identified options,
government was the most likely to receive no funding at all: 46.55% (135) of respondents did not
allocate any funding to the government.

As shown in Table 2, the total sum, median, mode, and mean of the amounts that various
respondents had allocated to each of the identified options suggest that direct contribution to the
farmers was the most frequent choice, albeit the standard deviation for the contributions to the farmers
was sizable in comparison to the mean. The median allocation to the paper makers’ cooperative and
civic organization was the same, with the average allocation and the total sum for the civic organization
slightly higher than for the hypothetical cooperative; however, a higher standard deviation for the
allocations to the civic organization renders the difference unlikely to be significant. With the median
allocation at 10,000 RMB, mode of 0 RMB, and mean of 12,800 RMB, the government was clearly
getting the least allocations of all the four readily identified options.

4.5. Education Correlated to WT'P and TK Support

Since most of the questions did not concern scales or directly comparable quantities,
unsurprisingly little direct correlation could be observed between the original variables (see Table Al
in the Appendix for a complete table of the correlations). It was, however, surprising to observe that
there was no significant correlation between the observers” education and their knowledge of the local
conditions. In addition, the question regarding accommodation cost, which was intended as a proxy
for respondents’ socioeconomic status, did not exhibit significant correlation trends.

The dummy variable for support for TK showed very high correlation with WTP for TK-derived
paper: Correlation between “support” and “wilpay” was at r = 0.78 (p < 0.001); correlation between
“support” and “wilpay2” was somewhat weaker (r = 0.31, p < 0.001). Correlations between “wilpaym”
and other variables were not statistically significant. Education level was the only socioeconomic
variable that showed a consistent and statistically significant correlation with the “support” dummy
(r=0.24,p <0.001), “wilpay” (r = 0.24, p < 0.001), and “wilpay2” (r = 0.18, p < 0.00).
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5. Discussion and Conclusions

From the results of the questionnaire, we can surmise that the Lijiang visitors whom we surveyed
had very circumscribed knowledge of the local cultural traditions yet most (278; 67%) expressed
support for preserving TK related to paper production. The 19% (77) who did not mind the
disappearance of TK and replacement of TK-derived paper with industrial substitutes should be
considered a low percentage. Particularly so, given existing literature accounts from other parts of
China where only a small percentage of tourists are reported to be truly interested in the culture and
community of purportedly ethnic and cultural tourist destinations [74].

While 49 (12%) preferred substitution of traditional plant materials for other available options,
229 (55%) explicitly preferred the continuous but conservative use of traditional materials and accepted
the implied cost increase to the final product However, when asked for more detailed estimates of
the acceptable price premium for TK-derived paper, of the 229 supporters of TK only 137 stated that
they would be willing to pay ten or 20 RMB extra (paired t-test value between the stated support
and WTP for TK conservation in questions six and seven was less than 0.000), and only 37 of those
claiming to be willing to pay for conservation of TK in question six stated that they would be willing
to pay the maximum price premium presented in question seven. This relationship is confirmed by
the correlation analysis which indicates a strong correlation, but far from complete overlap, between
support for TK and the willingness to pay a price premium for TK-derived products.

When offered labelling as a form of assurance that part of proceeds from sales of a paper product
would be used for benefit sharing as required by the United Nations” Convention on Biological
Diversity (CBD), exactly half of the respondents expressed a preference for a government-run labelling
scheme. With international institutions and NGOs seen as much less preferable third party assurers,
this is not surprising given that governmental labelling schemes tend to dominate in China’s consumer
goods marketing. However, when asked to allocate hypothetical funding for the benefit sharing
and conservation of TK, government institutions garnered the least support: Government was the
most likely to not be awarded any funding and received the smallest total amount, as well as had
the smallest average awarded amount. Such a contradiction between high trust in the government
as the only feasible third-party guarantor of the authenticity of the product while mistrusting the
government’s ability to distribute benefits highlights the ambiguous attitude Chinese have towards
governmental regulation of markets and consumer good quality assurance.

While direct payment to farmers was leading in terms of total amount committed by all
interviewees, a hypothetical but concrete Naxi Dongba paper production cooperative, and a generic
non-governmental preservation organization were close runners-up, with the latter leading in all
indicators but the mode of allocated amount. This suggests that although when asked directly,
consumers tend to prefer government as the third-party assurer, however, as the funding allocation
exercise indicates, the government does not enjoy trust in terms of channeling the benefits from
a TK-derived price premium to the conservation goals.

In its complex production process and physical and cultural distance between the producers and
modern consumers, Dongba paper fits the notion of a TK-derived credence good. In contradiction
to previous research indicating that tourists in China tend to have low interest and appreciation of
local traditions in the areas that they visit [74], the results of our survey indicate that tourist in Lijiang
articulate an interest in maintaining traditional practices and express a desire to purchase authentic
TK-derived Dongba paper at a premium price. Our survey was not designed to reveal the drivers
of that preference, but we can hypothesize that the reasons for the high approval and interest might
be due to the consumptive nature of the premise: Visitors are offered an item that is unique and can
be acquired without the strenuous effort of developing the deep intercultural competencies that are
required to enjoy other forms of traditional cultural products, such as songs in local languages.

The fact that certifying a TK-derived good ensures the quality of the consumed product can atone
for the notorious interest in personal betterment versus disinterest in the public good on the part of
Chinese consumers. In the case of organic food, selfish goals such as consumer health and better taste
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are reported as the main drivers of consumption, with the least weight attached to altruistic factors
like farmers” health and environmental benefits such as wildlife conservation and reduced waste of
packaging materials [75]. Likewise, it could be said that the assurance that a product is genuinely
TK-derived is integral to the direct value that buyers ascribe to the product and the price premium is
paid for a selfish desire to obtain a good product instead of an altruistic donation to a good cause.

Labelling as the potential assurance of the genuine nature of the TK elements in the Dongba
paper, and the potential benefits that a purchase would have towards conservation of the TK and
the related natural resources, seems generally accepted by the interviewees, but there are significant
contradictions with regards to who should provide the assurance. On the one hand, government is
preferred as the guarantor, but at the same time, there are strong indications that the public does not
trust the governmental ability to either conserve the resource or share benefits of the development of it.

This puts our premise of third-party certification of TK-derived products at a curious bind:
Chinese government backing is required for the credence of labelling of products while direct
government involvement in the conservation efforts and conservation funding management should
be limited for similar credence reasons. We believe that under these conditions a registered
non-governmental organization with competency for the TK conservation efforts could be a viable
option, while at the same time labelling would require a strong partnership with a government
institution. If there is to be any hope of trust in such an undertaking, both labelling and conservation
need to be transparent and accountable to the public.

Beyond the scope of this paper, and therefore an opportunity for future research is the indigenous
perspective on Donga papermaking among producers, religions practitioners, and the general Naxi
community. Their views and actions are directly impacted by the externally perceived value of the TK
involved in papermaking. It is the hope of the authors that a more pronounced valuation of TK would
contribute to stakeholder capacity to self-articulate and determine their production practices as well as
manage the ecological base and environmental impacts of papermaking and trade.
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“AoAmmns sy, :901o0g

1 Axyunoo
9T'0— T onpo
90— 600 I age

00 00 900 1 xos
00— W0 100— 900— I wiked(im
10— 8T°0 600 200 170 1 zhediim
90°0— ¥T0 o vIo— 600 ¥co 1 Kedm
80°0— ¥C0 ¥1°0 10— 600 1€°0 840 1 j10ddns

100 €00 20— 200 00 900 <00 €ro 1 91008

200 ¥00  200— <200— 100 10 0 200 620 T G 110

S0°0 €00— 100 <00 200 €0'0— 00— 100 80 10°0— 1 ¥ 1102
00— 00 100— 100— 00 10 1o 0 640 80°0 8¢0 1 € 10

¥0°0 ¥00— <TI0 800 S00— 10— £00— £00— 900 200 10 00— 1 8

S0°0 ST0— 1T0— S00— 900 9¢'0— €0— ge’0—  600—  S00— €00 LT0— ¥1°0 T L

0 €0'0— 0 €0°0— 900— 700 20— 00—  £L00—  T100— 10— 10°0— 91’0 ¥1°0 T 9

100 0 200 10— 9T'0— €C0— 61°0— 9¢0— ¥I0— ¥V 00— 100— ¥00— ¥0°0 0 910 1 S
£000— 00 0 £00— 90°0— 00 0 ¥00—  SL0— 100 16'0— ge0— CI0— 800— IT0 600 1 ¥

€00 800— 900 100— 100— 00— 10— °C0— 990—  900— 9C0— ¢L0— <00 ¥1°0 ¥0°0 ¥1T°0 €0 T €
00—  ¥I0— S00—  Z00 ST0— 0 00— 10— 11°0 00— 910 €00 120 ¥0°0 900 600 ¥I0— €00 1 4
nuno) onpyg a8y xag  wAedppg Aedyipy Ledpipy 1oddng 2100 gm0y p o) € HI0D 8 VA 9 S ¥ € z
*s9su0dsar £9AINS S} JO SIUSIONFO0D UOTJR[ILIOD UOSIEd “IV d[qeL
Vv xrpuaddy

81Jo¥l

10S€ ‘01 ‘8102 Ainprquuivisng



Sustainability 2018, 10, 3801 15 of 18

References

1. WCED. Report of the World Commission on Environment and Development: Our Common Future; WCED: Oxford,
UK, 1987.

2. Berkes, F. Sacred Ecology, 3rd ed.; Routledge: New York, NY, USA, 2012.

3. AHRC. Chapter 7: The protection of Indigenous knowledge’s. In Native Title Report 2008; AHRC: Canberra,
Australia, 2008; pp. 211-228.

4. Secretariat of the Convention on Biological Diversity. Nagoya Protocol on Access to Genetic Resources and
the Fair and Equitable Sharing of Benefits Arising from their Utilization to the Convention on Biological Diversity;
Secretariat of the Convention on Biological Diversity: Montreal, QC, Canada, 1992.

5. Tang, R. An Analysis of Traditional Ecological Knowledge’s Status and its Conservation Options; Victoria University
of Wellington: Victoria, UK, 2012; pp. 82-85.

6. Yeh, ET. Taming Tibet: Landscape Transformation and the Gift of Chinese Development; Studies of the
Weatherhead East Asian Institute, Columbia University; Cornell University Press: Ithaca, NY, USA, 2013;
ISBN 9780801469787.

7. Litzinger, R.A. Other Chinas: The Yao and the Politics of National Belonging; Duke University Press: Durham,
NC, USA, 2000; ISBN 9780822325499.

8.  Litzinger, R. The Mobilization of “Nature”: Perspectives from North-west Yunnan. China Q. 2004. [CrossRef]

9. Posey, D.A. Commodification of the sacred through intellectual property rights. . Ethnopharmacol. 2002, 83,
3-12. [CrossRef]

10. Lasimbang, J. Indigenous Peoples and Local Economic Development. Indig. Peoples Local Econ. Dev. 2008, 5,
42-45.

11. Greenwood, D.J. Culture by the pound: An anthropological perspective on tourism as cultural
commoditization. In Hosts and Guests. The Anthropology of Tourism; Smith, V.L., Ed.; University of
Pennsylvania Press: Philadelphia, PA, USA, 1989; pp. 171-185.

12.  Rushoff, D. Commodified vs. Commoditized. Available online: http://www.rushkoff.com/blog/2005/9/4/
commodified-vs-commoditized.html (accessed on 31 August 2018).

13. Yu, H. Identity and Schooling Among the Naxi: Becoming Chinese with Naxi Identity; Emerging perspectives on
education in China; Lexington Books: Lanham, 2010; ISBN 9780739132906.

14.  Rock, J.F. The Romance of K'a-méa-gyu-mi-gkyi. Bull. Ec. Fr. Extr. Orient. 1939, 39, 1-152. [CrossRef]

15.  Yang, L.; Stepp, J.R.; Ahmed, S.; Pei, S.; Xue, D. The Role of Montane Forests for Indigenous Dongba
Papermaking in the Naxi Highlands of Northwest Yunnan, China. Mt. Res. Dev. 2011, 31, 334-342.
[CrossRef]

16. Yang, L.; Domingo, M.R.; Peri, S. Indigenous Knowledge on the Utilization of Wikstroemia delavayi for
Papermaking by the Naxi Ethnic Group of Northwest Yunnan, China. J. Environ. Sci. Manag. 2007, 10, 17-27.

17.  Donaldson, J.A. Tourism, Development and Poverty Reduction in Guizhou and Yunnan. China Q. 2007, 190,
333-351. [CrossRef]

18. Brandyt, J.S.; Butsic, V.; Schwab, B.; Kuemmerle, T.; Radeloff, V.C. The relative effectiveness of protected areas,
a logging ban, and sacred areas for old-growth forest protection in southwest China. Biol. Conserv. 2015, 181,
1-8. [CrossRef]

19. Weyerhaeuser, H.; Wilkes, A.; Kahrl, F. Local impacts and responses to regional forest conservation and
rehabilitation programs in China’s northwest Yunnan province. Agric. Syst. 2005, 85, 234-253. [CrossRef]

20. Chao, E. Hegemony, Agency and Representing the Past: The Invention of Dongba Culture among the Naxi of
Southwest China. In Negotiating Ethnicities in China and Taiwan; Brown, M.]., Ed.; China research monographs;
Institute of East Asian Studies, University of California, Berkeley, Center for Chinese Studies: Berkeley, CA,
USA, 1996; ISBN 9781557290489.

21. Yang, L.; Ahmed, S.; Stepp, J.; Mi, K,; Zhao, Y.; Ma, J.; Liang, C.; Pei, S.; Huai, H; Xu, G.; et al.
Comparative homegarden medical ethnobotany of Naxi healers and farmers in Northwestern Yunnan,
China. . Ethnobiol. Ethnomed. 2014, 10, 6. [CrossRef] [PubMed]

22.  Liverman, D. Who Governs, at What Scale and at What Price? Geography, Environmental Governance, and
the Commodification of Nature. Ann. Assoc. Am. Geogr. 2004, 94, 734-738. [CrossRef]

23. Makower, |.; Elkington, J.; Hailes, J. The Green Consumer; A Tilden Press Book; Penguin Books: New York,

NY, USA, 1993; ISBN 9780140177114.



Sustainability 2018, 10, 3801 16 of 18

24.
25.

26.

27.

28.

29.

30.
31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44.

45.

46.

47.

48.

49.

CBD. Convention on Biological Diversity; CBD: New York, NY, USA, 1992; p. 30.

Food and Agricultural Organization. International Treaty on Plant Genetic Resources for Food and Agriculture;
Food and Agricultural Organization: Rome, Italy, 2009.

Scott, J.C. Seeing Like a State: How Certain Schemes to Improve the Human Condition Have Failed; ISPS (Series);
Yale University Press: New Haven, CT, USA; London, UK, 1998; ISBN 9780300078152.

Azadi, H.; van den Berg, J.; Ho, P. Sustainability in rangeland systems: introduction of fuzzy multi objective
decision making. Curr. World Environ. 2009, 4, 19-32. [CrossRef]

WIPO. Intergovernmental Committee on Intellectual Property and Genetic Resources, Traditional Knowledge and
Folklore; WIPO: Geneva, Switzerland, 2010; pp. 1-17.

Caulfield, R.A. Greenlanders, Whales, and Whaling: Sustainability and Self-Determination in the Arctic; Arctic
Visions Series; University Press of New England: Hanover, Hanover, PA, USA, 1997; ISBN 9781611681338.
Stevenson, M.G. Indigenous knowledge in environmental assessment. Arctic 1996, 49, 278-291. [CrossRef]
Shapcott, C. Environmental impact assessment and resource management, a Haida case study: Implications
for native people of the North. Can. |. Native Stud. 1989, 9, 55-83.

Notzke, C. Aboriginal Peoples and Natural Resources in Canada; Captus university publications; Captus
University Publications: Concord, CA, USA, 1994; ISBN 9781895712032.

Ruiz-Ballesteros, E.; Hernandez-Ramirez, M. Tourism that Empowers? Crit. Anthropol. 2010, 30, 201-229.
[CrossRef]

Carr, A.; Ruhanen, L.; Whitford, M. Indigenous peoples and tourism: the challenges and opportunities for
sustainable tourism. J. Sustain. Tour. 2016, 24, 1067-1079. [CrossRef]

Volpato, G.; Rossi, D.; Dentoni, D. A Reward for Patience and Suffering: Ethnomycology and
Commodification of Desert Truffles among Sahrawi Refugees and Nomads of Western Sahara. Econ. Bot.
2013, 67, 147-160. [CrossRef]

Ho, P. The Myth of Desertification at China’s Northwestern Frontier: The Case of Ningxia Province,
1929-1958. Mod. China 2000, 26, 348-395. [CrossRef]

Bromley, D.W.; Paavola, J. Economics, Ethics, and Environmental Policy: Contested Choices; Blackwell: Oxford,
UK, 2002; ISBN 9780470692929.

Mutersbaugh, T. Ethical trade and certified organic coffee: Implications of rules-based agricultural product
certification for Mexican producer households and villages. Transnatl. Law Contemp. Probl. 2002, 12, 89-107.
Bunten, A.C. Sharing culture or selling out? Developing the commodified persona in the heritage industry.
Am. Ethnol. 2008, 35, 380-395. [CrossRef]

Brinckmann, J.A. Owning up to Owning Traditional Knowledge of Medicinal Plants. In A Critical
Guide to Intellectual Property; Callahan, M., Rogers, J., Eds.; Zed Books Limited: London, UK, 2017;
ISBN 9781786991133.

Lizarralde, M. Biodiversity and loss of indigenous languages and knowledge in South America. In On
Biocultural Diversity: Linking Language, Knowledge, and the Environment; Smithsonian Institution Press:
Washington, DC, USA, 2001; pp. 265-281.

Krul, K.; Ho, P. Alternative Approaches to Food: Community Supported Agriculture in Urban China.
Sustainability 2017, 9, 844-860. [CrossRef]

Polanyi, K. The Great Transformation: The Political and Economic Origins of Our Time; Beacon Press: Boston, MA,
USA, 2001; ISBN 9780807056424

Rao, A.R.; Bergen, M.E. Price Premium Variations as a Consequence of Buyers’ Lack of Information.
J. Consum. Res. 1992, 19, 412-423. [CrossRef]

aibmon, P. Authentic Indians: Episodes of Encounter from the Late-Nineteenth-Century Northwest Coast; A John
Hope Franklin Center Book; Duke University Press: Durham, NC, USA, 2005; ISBN 9780822386773.

Yang, L. Ethnic tourism and cultural representation. Ann. Tour. Res. 2011, 38, 561-585. [CrossRef]

Nelson, P. Information and consumer behavior. J. Polit. Econ. 1970, 78, 311-329. [CrossRef]

Darby, M.R.; Karni, E. Free competition and the optimal amount of fraud. J. Law Econ. 1973, 16, 67-88.
[CrossRef]

Giannakas, K. Information Asymmetries and Consumption Decisions in Organic Food Product Markets.
Can. J. Agric. Econ. 2002, 50, 35-50. [CrossRef]



Sustainability 2018, 10, 3801 17 of 18

50.

51.

52.

53.

54.

55.

56.

57.

58.

59.
60.

61.

62.

63.

64.

65.

66.

67.

68.

69.

70.

71.

Zhang, P; Teng, ]. WTO beijingxia yuanzhu minzu chuantong zhishi yichan baohu celue jiqi dui quyu minzu
jingji kechixu fazhan de yingxiang [Under the background of WTO influence of traditional knowledge of
indigenous heritage protection strategy and the regional national ec. J. Southwest Univ. Natl. (Humanit.
Soc. Sci.) 2004, 24, 80-83.

Xu, J. Chuantong zhishi de liyong yu zhishi chanquan de baohu [Traditional knowledge utilization and
knowledge property rights protection]. Chin. Leg. Sci. 2005, 6, 113-120.

Zhang, Y. Dili biaozhi de xingzhi he baohu moshi xuanze [The charater of geographical indication of origin
and the options for protection]. Law Sci. Mag. 2008, 28, 6-11.

Wang, Z. Woguo chuantong mingteyou nongchanpin de dili biaozhi baohu [The protection of geographical
indication of traditional famous agricultural products in China]. Issues Agric. Econ. 2005, 4, 54-57.

Xu, G. Feiwuzhi wenhua yichan de kaifashi baohu kuangjia [Framework for the developmental protection
of immaterial cultural heritage]. Guangxi Minzu Yanjiu 2006, 4, 173-180.

Chen, T. Feiwuzhi wenhua yichan de jingji jiazhi [The economic value of intangible cultural heritage].
Reform Strateg. 2006, 5, 99-101.

Hatanaka, M.; Bain, C.; Busch, L. Third-party certification in the global agrifood system. Food Policy 2005, 30,
354-369. [CrossRef]

Raynolds, L.T.; Murray, D.; Heller, A. Regulating sustainability in the coffee sector: A comparative analysis of
third-party environmental and social certification initiatives. Agric. Hum. Values 2007, 24, 147-163. [CrossRef]
Tisdell, C.A.; Wen, ].J. Tourism and China’s Development—Policies, Regional Economic Growth & Ecotourism; World
Scientific Publishing Company: Singapore, 2001; ISBN 9789814492317.

Zhuang, T. City’s natural beauty bolsters tourism industry. China Daily 2012, 7.

Zhu, Y. Performing heritage: rethinking authenticity in tourism. Ann. Tour. Res. 2012, 39, 1495-1513.
[CrossRef]

UNESCO. Ancient Naxi Dongba Literature Manuscripts. Available online: http://www.unesco.org/
new/en/communication-and-information/flagship-project-activities/memory-of-the-world /register /
full-list-of-registered-heritage /registered-heritage-page-1/ancient-naxi-dongba-literature-manuscripts
(accessed on 31 August 2018).

Zeng, Y.; Guo, Z. Lijiangshi Naxizu Dongbazhi diaoyan baogao [Report on 2009 survey of Lijiang Naxi
Dongba paper]. In Baozhang Ruoshi Qunti de Gongping Shouyi—Yunnan 6 Ge Shaoshu Minzu Zizhixian Wenhua
Chanye Hua Guocheng De Liyi Fenpei Wenti Yan Jiu Baogao [i; Intelectual Property Publishing House: Beijing,
China, 2009; pp. 55-80.

Yang, L.; Zeng, Y.; Guo, Z. Yunnan Lijiangshi Dongbazhi diaoyan baogao [Report on 2013 Yunnan Lijiang
Dongba paper investigation]. In Beyond the Intellectual Property Rights: Studies on the Legal Protection of
Traditional Knowledge and Sustainable Development; Zhou, L., Long, W., Han, Y., Eds.; Zhejiang University
Publishing House: Hangzhou, China, 2013; pp. 81-104.

He, H. Qiantan Naxi Dongbazhi zaozhi jishu [On the Naxi Donba papermaking technology]. Guangxi Minzu
Inst. J. (Natural Sci. Ed.) 2001, 7, 121-125.

Li, X. Naxizu de shougong zaozhi [Traditional paper-making skill of Naxi People]. Soc. Sci. Yunnan 2003, 3,
71-74.

Long, W. Yizhong Naxi Dongbazhi jiqi zhibei fangfa faming zhuanli wuxiaoan gaishu [The summary of
the invalidation case of the patenting of one type of Naxi Dongba paper and its production methods].
In Beyond the Intellectual Property Rights: Studies on the Legal Protection of Traditional Knowledge and Sustainable
Development; Zhou, L., Long, W., Han, Y., Eds.; Zhejiang University Publishing House: Hangzhou, China,
2013; p. 221.

Bernard, H.R. Research Methods in Anthropology: Qualitative and Quantitative Approaches; AltaMira Press:
Oxford, UK, 2006; ISBN 9780759112568.

Mangham, L.J.; Hanson, K.; McPake, B. How to do (or not to do)... Designing a discrete choice experiment
for application in a low-income country. Health Policy Plan. 2009, 24, 151-158. [CrossRef] [PubMed]

Hoyos, D. The state of the art of environmental valuation with discrete choice experiments. Ecol. Econ. 2010,
69, 1595-1603. [CrossRef]

Reutterer, PD.T.; Breidert, C. Estimation of Willingness-To-Pay: Theory, Measurement, Application; Gabler Edition
Wissenschaft; Deutscher Universitdtsverlag: Frankfurt, Germany, 2007; ISBN 9783835092440.

Gafni, A. Willingness To Pay: What's in a Name? Pharmacoeconomics 1998, 14, 465-470. [CrossRef] [PubMed]



Sustainability 2018, 10, 3801 18 of 18

72.

73.

74.

75.

Carson, R.T.; Flores, N.E; Meade, N.F. Contingent valuation: Controversies and evidence.
Environ. Resour. Econ. 2001, 19, 173-210. [CrossRef]

Su, X. Place, Capital & Representation: The Politics of Heritage Tourism in Lijiang, PR China. Ph.D. Thesis,
National University of Singapore, Singapore, 2007.

Yang, J.; Ryan, C.; Zhang, L. Ethnic minority tourism in China—Han perspectives of Tuva figures in
a landscape. Tour. Manag. 2013, 36, 45-56. [CrossRef]

Yin, S.; Wu, L.; Du, L.; Chen, M. Consumers’ purchase intention of organic food in China. J. Sci. Food Agric.
2010, 90, 1361-1367. [CrossRef] [PubMed]

@ © 2018 by the authors. Licensee MDPI, Basel, Switzerland. This article is an open access
@ article distributed under the terms and conditions of the Creative Commons Attribution

(CC BY) license (http://creativecommons.org/licenses/by/4.0/).



